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Results for the first half of FY2017 GURUNAVI

Operating income was largely in line with the plan: 20% decrease
by upfront investments

Serious labor shortages deter restaurants from investing for growth, e.g. opening
new stores, which also affected our business results

We conducted reallocation of our resources in order to accelerate measures to
remove restaurant industry bottlenecks

Full-year profit forecasts revised downward

Net sales JPY 17,560 million (1.0%) YoY
Operating income JPY 2,824 million (20.6%) YoY
Operating income on net sales 16.1% (4.0 percentage points) YoY
Net income attributable to owners of parent JPY 1,928 million (21.0%) YoY
Basic earnings per share (EPS) JPY 41.23 (20.4%) YoY
Number of member restaurants (paid) 60,606 +1.7% YoY

(At the end of September 2017)
Number of unique users 61 million

(In December 2016; 57 million users/month in December 2015)
Number of Gurunavi members 15.36 million

(As of October 1, 2017; 14.42 million members as of October 1, 2016)
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Consolidated income statement

GURUNAVI

(JPY million) 1H FY2016 Ratio to 1H FY2017 Ratio to YoY
(Apr.-Sep.) sales (Apr.-Sep.) sales Increase
Net sales 17,732% 100.0% 17,560% 100.0%|  (1.0%)
Cost of sales 4,123% 23.3% 4,673% 26.6% 13.3%
Gross profit 13,609% 76.7% 12,886% 73.4% (5.3%)
SG&Aexpenses 10,049% 56.7% 10,061% 57.3% 0.1%
Operating income 3,559% 20.1% 2,824% 16.1%| (20.6%)
Ordinary income 3,572% 20.1% 2,833% 16.1%| (20.7%)
Net income before income taxes 3,5725 20.1% 2,834% 16.1%| (20.7%)
glzrt(eirr:fome attributable to owners of 2’4415 13.8% 1’928é 11.0% (21.0%)
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Consolidated sales breakdown

GURUNAVI

Restaurant promotion services

Cumulative retained services

L Although decline in contract sizes slowed, the level remains
high compared to last year
L Weak orders due to our resource reallocation

Spot services
Increase in online reservation commission fees contributed

. 1H FY2016 1HFY2017
(JPY million) o) g YoY

Net sales 17,732 17,560( (1.0 %)

Restaurant promotion services 16,359 16,180 (1.1 %)

Cumulative retained services 15,275 14,865| (2.7 %)

Spot services 1,083 1,314 21.4%

Promotions 344 348 1.0%

Related businesses 1,028 1,031| 0.3%

(JPY million)
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8,000
7,000
6,000
5,000
4,000
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1,000
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Q1 Q2 Q4 Q2
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Promotions
Spot services
7,795
® Cumulative retained
services
Q4 Q1 Q2

FY2017
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Background behind the decrease in cumulative retained service sales ®YRUNAVI

1) Although decline in contract sizes slowed, the level remains high
compared to last year

® Serious labor shortages in the restaurant industry are creating a bottleneck that is deterring restaurants
from investing for growth (reviewing of new stores opening plans due to labor shortages )

2) Weak orders due to restaurants’ labor shortage and our resource
reallocation

® External factor : The background for contract size decreases mentioned above also affected orders
® Internal factor : Review member restaurant sales’ strategic resource allocation and usage in order to
accelerate a measure for remove restaurant industry bottlenecks

Previously : Allocated mainly to sales promotion products
After change :  Allocated to business support services to contribute to the efficiency of restaurants’
business, and

to gathering information of overall restaurants’ business for development products and
services which restaurants need

Details of initiatives aimed at growing and expanding our restaurant promotion support business can be
found from P.10
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Consolidated cost breakdown GURUNAVI

(IPY million) 1H FY2016 Ratioto | 1HFY2017 Ratioto [ Ratio Cost of sales
(Apr-Sep) | sales | (Apr-Sep) | sales | change « Depreciation costs increased due to investment in software for
; 5 i - .inth ious fiscal
Total cost 14172, 199% 14735 sssw| aop| /| reservalon system, e-commerce, et i the previous fiscal year
Costofsales ____________________________________________ 4,123 233% 4,673 266% 33p « Labor costs increase in system development staff and business
| i consignment expenses incurred for development work increased
SG&A 10049 _____ 567% 10061573% _____ (_)_'E_‘_)__ with the creation of new businesses and services
{ Personnel expenses 4,695{ 265% 5,139} 290.3% 28p « Provision of POS register-related services generated equipment
Rent expenses 770§ 4.3% 814: 4.6%| 0.3p procurement costs
Business consignment expenses 1,2145 6.9% 1,093: 6.2%| (0.7 p) SG&A
| Adwertising and promotion expenses | 1,064  6.0% 935! 53%| (07p)| |+ Personnel expenses increased with the hiring of additional staff
Other 2’3045 13.0% 2,078§ 11.8%| (1.2p) rbnua:mgéz ;hrzgslannmg departments as part of the expansion of
¢ Additional streamlining and cost control measures were
(JPY million) implemented
10,000
9,000
8,000 Cost of sales
7,000 2,270
2,412 2,438 Advertising and
2,135 2,252 2 420 ;
6,000 2,130 1,987 : promotion expenses
1L 2,102 620 1,180 528 Other expenses
5,000 441 623 474 460
448 479 813 S 1,165 105 1103
4,000 e 1,115 1,189 , . 974 Business consignment
3,000 1,060 920 582 & 595 619 681 & 565 528 expenses
’ & % 341 379 390 384 412 = Rent expenses
2,000
1,000 2,154 2,214 2,290 2,850 2,319 2,375 2,465 2,672 2,582 2,557 Personnel expenses
0
Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY2015 FY2016 FY2017
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Consolidated balance sheets

GURUNAVI

(JPY million)

Total current assets

Cash and deposits

Notes and accounts
receivable-trade

Accounts receivable-
other

Allowance for doubtful
accounts

Other

Total non-current
assets

Property, plant and
equipment

Intangible assets

Investments and
other assets

Total assets

As of Mar.31,
2017

15,661
7,922
4,663
1,893

(274)
1,456
8,255
1,090
4,822
2,342

23,917

As of Sep.30,
2017

15,742
8,237
4,493
1,727

(264)
1,548
9,504
1,144
5,699
2,660

25,247

Change

81
314
(170)

(165)

92
1,248
53
876
318

1,330

(JPY million)

Total current liabilities

Accounts payable-other

Income taxes payable

Provision for bonuses

Provision for point card
certificates

Other

Total non-current
liabilities

Total liabilities

Total net assets

Equity

Total liabilities and
net assets

As of Mar.31,
2017

5,647
2,241
714
1,042
148
1,500
231
5,878
18,038
18,013

23,917

As of Sep.30,

2017

6,061

2,537

1,019

875

190

1,439

232

6,294

18,952

18,930

25,247

Change

414
296
304

(167)

41

(61)

415
914
916

1,330
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Revision to FY2017 consolidated forecasts
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FY2017 Consolidated forecasts GURUNAVI

m Full-year profit forecasts revised downward

Change from

FY 2017 :
previous forecasts
(JPY million) EE080 : '
0 results Forgcaslt ' Revised . ' Rate of
previously ' Forecast ((3)) Change (B-A) change
announced (A) :
Net Sales 36,979 38200 ;| 35800 i (2400) i (6.3%) (3.2 %)
Operating income 6,740 6,900 ‘! 4500 |  (2,400) i (34.8%) (33.2 %)
Operating income on net sales 18.2% 18.1% 12.6% :(5.5) points - |(5.6) points
Ordinaryincome 6,813 6900 i 4,500 | (2,400) i (34.8%) | (34.0%)
Profit attributable to owners of parent 4,799 4700 i 3,000 : (1,700) | (36.2%) | (37.5%)
Basic earnings per share (JPY) 102.25 100.53 ! 64.15 |  (36.39) i (36.2%) | (37.3%)
Annual dividends (JPY) 42.00 4400 | 44.00 : - - +4.8%
ROE 25.1%

® There was a delay in accumulation of net sales due to higher level of decrease in contract size than expected and weak
orders caused by serious labor shortages in the restaurant industry.

® \We conducted a reallocation of our resources to enhancement of business support services for removing constraints like
labor shortages on growth of the restaurant industry and to acceleration of establishment of new sales promotional
services contributing to restaurants’ diverse promotional activities brought by ICT, taking into consideration that it will
contribute to the development of the restaurant industry in the medium to long term

Expenses

® Adding costs for business support services and promotion of online reservations which reduce restaurants’ opportunity
losses will be absorbed by cost controls being implemented in existing businesses
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Current status and issues, and future direction
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Outlook on future business growth GURUNAVI

Complete measures for accelerating growth of restaurant support business this and
next fiscal year to achieve Medium Term Management Plan

msales Expected growth curve
at time of MTMP
announcement

Strengthen sales promotion
support that captures
changes in consumer and

restaurants

Strengthen business
support services for
solution of labor shortages

New
business

Restaurant
promotion
support

———————— business

R
-
-
-
-
-
PR
P
-
-
-
-
-
-
-
-
-
-
-
—————
-
————
-

Started measures

Accelerate growth from FY2019

MTMP
announced Now

VI

Emtime
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Strengthen business support services for solution of labor shortages

GURUNAVI

The needs for strengthen of the service to contribute to a substitute of the work force
and the improvement of the employee retention rate

M Job-to-applicants ratio M Turnover rate
4.50 35%
Overall . . Food serving related
= [oo0d serving related occupations .
occupations : 3.92x
4.00
N v
3.50 K-\V
/ 25%
PaN
20% -Medical services and social welfare: 14.8%
550 7\ Ref: . - Transport and postal activities: 12.3%
' - *Nursing-care services: 3.63x -Wholesale trade and retail trade: 14.0%
-Motor vehicle drivers: 2 75x 159
. (R
-Retail sales workers: 2 29y
2.00
Overall: 1.35x  10% — NS
1.50
Lo \/_\ /\/__\/ A $ 4. 202 e
0.50 0%
Jan. Apr. Jul. Oct. Jan. Apr. Jul. Oct. Jan. Apr. Jul. Oct. Jan. Apr. Jul. i
o pooid o o Ac_commodayor_ms, Overall
eating and drinking
services
Source: Table 11-1 (Jobs-to-applicants ratio) (Regular employment including part- Source: Survey on Employment Trends (2016) from the Ministry of Health,
time) from the Ministry of Health, Labor, and Welfare's “General Employment Labor, and Welfare
Placement Situation”
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Strengthen sales promotion support that captures changes in consumer and restaurant

s’GI.IIII.INAVI

Strong growth to date brought by sales promotion support primarily through our proprietary
media (first promotion sphere)

m Changes of Society in general

1996 onwards 2013 onwards

-Spread and increased use of the internet +Spread of s

-Restaurant market declines following 1997 peak

B Growth stage of Gurunavi

Growth stage to date: Create dedicated restaurant media

First promotion sphere

sales promotion support primarily through Gurunavi >
proprietary media

600

500

P Ever since the start, growth primarily through

mart devices

+Cloud services appear
+Growth in inbound demand - Additional food demand created through working-

+Fourth industrial revolution
«Labor shortages and shrinking domestic demand

style reform etc.

New growth stage: Total restaurant support

P Three years of media reconstruction produces success as expected,

FY2016 income targets achieved

4

o
o

online media

Media
reconstlruction

300 r

200 (Unit: 100mn yen)
100 Sales (left)
M Operating income (right)
0

1 \

i

SN

Medium Term
Management Plan

(5 vears)

200

150

100

50

97.3 98.3 99.3 00.3 01.3 02.3 03.3 04.3 05.3 06.3 07.3 08.3 09.3 10.3 11.3 12.3 13.3 14.3 15.3 16.3 17.3

21.3
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Strengthen sales promotion support that captures changes in consumer and restaurantEYRUNAVI

Correspondent to consumer behavior changes and restaurant diverse promotional activities

m Changes of Society in general

1996 onwards 2013 onwards

-Spread and increased use of the internet -Spread of smart devices - Fourth industrial revolution
-Restaurant market declines following 1997 peak -Cloud services appear -Labor shortages and shrinking domestic demand
+Growth in inbound demand - Additional food demand created through working-
style reform etc.

B Growth stage of Gurunavi

Growth stage to date: Create dedicated restaurant media New growth stage: Total restaurant support
: 2 sales promotion support primarily using Gurunavi Sales promotion that captures changes in customer
First promotion sphere broprietary media Strengthen - - >

2 Sales promotion support that >
> Second promotlon sphere restaurants should work on

@ Support that meets restaurant sales promotion needs
+Help restaurants’ diverse promotional activities

Tasks in the new growth stage - Strengthen support for cultivating repeat customers

® Service evolution based on changing consumer trends
- Strengthen of online reservation
® Respond to inbound demand
Initiatives to stay ahead of the times ‘EOSupport restaurant diversification (delivery/e-commerce)
@ Stimulate media to cultivate dining-out opportunities
(Let’s Enjoy Tokyo)

600

500 200

400

150

300

200

R

(Unit: 100mn yen)

100 Sales (left) Medium Term 50
M Operating income (right) Management Plan
o | (5 years)

97.3 98.3 99.3 00.3 01.3 02.3 03.3 04.3 05.3 06.3 07.3 08.3 09.3 10.3 11.3 12.3 13.3 14.3 15.3 16.3 17.3 21.3
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Initiatives focused on the future of the restaurant industry GURUNAVI

Construction of the media for restaurant industry and promotion of measures focused on
reducing domestic demand

Driving demand for eating-out @ Shrinking domestic demand Response to inbound demand

Strengthen media related to

travel and going out
(deep connection between dining out and
non-everyday experiences)

People wanting to dine out

00000000 Services aimed at foreign

visitors to Japan

N e

T|“|rEr'fiL . Engage Engage GURUNAVI
| ENJOY_\
B2=E STOKYO demand demand  (Restaurant guide for foreign visitors)
(Outing information site for Tokyo, /
Saitama, Kanagawa, Chiba) LIvVE JAPAN
rerrecTGuIDE TOKYO

(Sightseeing information service for
foreign visitors)

First promotion

Sales promotion support
primarily using Gurunavi
proprietary media

Response to the
take-out market Support

Restaurants

diversification
take-out and EC initiatives E E E E

' Our action
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Initiatives focused on the future of the restaurant industry GURUNAVE

Restaurant industry expanding utilization of ICT with technological innovation

@Shrinking domestic demand

People wanting to dine out
000 06000

Response to inbound

eating-out demand

[ /TN . ¥

% Using properly depending on scene or preference

Speekh Other Food- Owned Social
pecialty
site GURUNAVI g(;lijtrerr;et rrils(;?g media media, etc.
A / /
Qing various tools for attracting customers

Restaurants
Response to the take-out ———— P & Enhance ICT tools for
market E E E E restaurants’ operation
@ Labor shortages
' Our action

© 2017 Gurunavi, Inc.
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Initiatives focused on the future of the restaurant industry GURUNAVE

Cooperate with other service providers, utilizing our systems and information etc.
to reach more consumers

@Shrinking domestic demand

People wanting to dine out
. 00 060600

Driving demand for Response to inbound

eating-out demand
[ A
Speekh l Other FOOd' Owned Social
pecially GURUNA\HG gourmet related . : o
site | sites media media media, etc.

X 1 7 7
\ Open innovation, APl cooperation
1 / 7
Second promotion
First promotion a

Sales promotion support that restaurants should work on

Restaurants
Response to the take-out ———— P & Enhance ICT tools for
market E E E m restaurants’ operation

@ Labor shortages

Our action
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Initiatives focused on the future of the restaurant industry

GURUNAVI

Expand business fields of restaurant support business as stipulated in the Medium Term

Management Plan and realize total restaurant support

@Shrinking domestic demand

Driving demand for
eating-out

People wanting to dine out

Response to inbound
demand

v // \\ ¢

site

[ A
Specialt l Other FOOd' Owned Social
pectaity GURUNA\I[G gourmet related . :
| sites media media media, etc.
S x 7 .

N

|
First promotion a
J

1 /

Second promotion

Open innovation, APl cooperation

NN\ /7

Response to the take-out
market

Restaurants

Business support

il gyt

@ Labor shortages

Our action

Business support centered on
ICT use for restaurants
(POS, ledger, payment, etc.)

&3

Support resource procurement
Recruitment and training, equipment
services, interiors, etc.
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Future direction

GURUNAVI

Strengthen sales promotion support
that captures changes in consumer
and restaurants

Strengthen business support services
for solution of labor shortages

Countermeasures for both of these are
already underway

Future direction

Resource reallocation aiming earlier establishment
of the new growth stage

4 Strengthen business support services helping restaurants invest for growth

P Establish Second promotion to achieve Medium Term Management Plan targets
and realize long-term growth

Although it would be possible to quickly recover earnings through concentrating investment in
the first promotion sphere, resource allocation aimed at mitigating problems that restaurants
are facing and at strengthening sales promotion support that captures changes in consumer

and restaurants will lead to long-term income growth and increase in company value
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Efforts of open innovation

GURUNAVI

Business support centered on ICT use for restaurants

TORETA

Toreta,Inc.

Development / sale of reservations for restaurants / customer ledger services

“TORETA” to be used as Gurunavi’'s ledger system;
launch in October

MS&C

alm

Support for recruitment & human resource development

MS & Consulting Co,.Ltd.

Business research and consulting focusing on restaurant, retail shops and
service sector

AIM.inc

Operating recruitment site for foreigner “YOLO JAPAN”
Providing various jobs such as not only full-time jobs but also part-time jobs

Considering details of collaboration

© 2017 Gurunavi, Inc.



Efforts for new growth stage GURUNAVI

High-accurate sales promotion supports using information collected
through business support tools
Phone reservation functions

Reservation information automatically PR R
pdated in ledger (mid-Q3 : to be added :

. ® Automated voice reservations

(Q ., (24

Voice guidance through to reservation completion,
and SMS links to online reservation page

Availability according to ledger
automatically updated (planned for Q4)

Gurunavi ledger

Bill information/order
details/availability status [

- ®Phone reservations agent

Order entry system ; :
Reservation and customer ‘ | | . 2
J data = oo h& 8 :
To be added: o e .
@ Bitcoin payment . ﬂ :
@ Digital currency payment : Gurunavi call center acts as agent for receiving E
- ® Point payment - reservation phone calls outside of operating hours
GurunaV| Pay PassEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE .

POS+ 006, I ;: a A | [;H- - E - G
4 Regulars
o Customer infc?r:r?:trion g
Combining POS data, customer data 2 Nt
IR Bill 2 i
data, and original data from | information £ TR 3 3
Gurunavi to provide high- Reservation o O IR IR H R
S : 3 data Seat availability =
precision support for cultivating S First time
= customers
repeat customers ) 3 a a a
Gurunavi data Trade area data 7 AR
2 Potential
1,000 person Success case customers 2 a R a
support structure studies, expertise |
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Outlook on future business growth GURUNAVI

Complete measures for accelerating growth of restaurant support business this and
next fiscal year to achieve Medium Term Management Plan

A

Emsales Expected growth curve
at time of MTMP

announcement

New
business

Strengthen sales promotion
support that captures
changes in consumer and
restaurants

Strengthen business
support services for
solution of labor shortages

Restaurant
promotion
support
business

Establish second promotion sphere

Strengthen and expand business support

-
-
-
=
-
-
-
-
-
-
-
-
s
e
-
-
-
-
-
——
-
——
—
—
-
-
————
-

-
———

Evolve first promotion sphere initiatives

Resource reallocation > Accelerate growth from FY2019

Now >
Emtime
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Shareholder returns

GURUNAVI

We expect the profit increase continue over the medium term,
and maintain the plan of dividend increase

m FY2017 Dividend per share

. Year-end Full-year .
Interim (forecast) (forecast) Payout ratio
JPY22 JPY22 JPY44 68.6%
(JPY)

120
Previous acquisitions of own shares
515,400 shares (1.00%) in FY2006
2,483,600 shares (4.83%) in FY2010
100 624,900 shares (1.28%) in FY2014
1,743,900 shares (3.60%) in FY2016

* The figures in the parentheses indicate percentage of
80 total number of shares issued excluding treasury shares

60 | [ Basic earnings per share

I Dividends per share 44.03 45.20

40
29.36

20 13.03
10.77 ' 10.98

_ I 3.5 8.5 10
0

FY2004 FY2005 FY2006 FY2007 FY2008 FY2009

*Gurunavi implemented a 5-to-1 share split on August 19, 2005 and a 100-to-1 share split on April 1, 2011 and a 2-to-1 split on April 1, 2014.

10

10

FY2010 FY2011

10

FY2012

49.56

15

FY2013

To facilitate comparison, the above graph shows these share splits as having been carried out at the beginning of FY2004.

67.26

28

FY2014

90.19

38

FY2015

102.25

42

FY2016

(o]
B
[uy
[&)]

=

(Pa

SR

N
N

FY2017
forecast

ear dividend
JPY44
t ratio 68.6%)
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Gurunavi will continue evolving to create

a gourmet lifestyle for the 21st century.
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Reference materials
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Japan’s restaurant environment GURUNAVI

® Current state of the Japanese restaurant industry

Market size: JPY16 trillion in 2016, peaked in 1997 at JPY17 trillion

Five consecutive years of growth, backed by increasing spend per customer, increasing number of foreign visitors
to Japan, increasing trend in corporate entertainment spending, etc.

Source: Food Industry Research Institute, “Size of restaurant market.” In-flight meals, hotel meals, institutional meals, bars, and night clubs are excluded.

Number of restaurants: 510 thousand outlets in 2014, peaked in 1986 at 650 thousand outlets

Sources: 1986 Business Census; 2014 Economic Census for Business Activity

® Competition between restaurants has intensified.

Japan’s population has entered into a decreasing phase.
It is essential for restaurants not only to attract new customers, but also to develop repeat customers.

%R NN R RN R RN RN RN R RN RN NN RN N RN RN RN RN RN R NN N RN R NN RN RN RN RN R RN RN N N R R RN R R RN RN AR RN RN AR NN NN AR EN NN NN AR NN NN NN NNEARAERSNEEEREREEREEEEEEEEEEE ra
.

Restaurants who successfully increased sales even within this challenging environment are
i those who improved the quality and range of their food and beverages.

Source: July 2017 survey of Gurunavi member restaurants
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Gurunavi's unigue business model GURUNAVI

m Offer support through the establishment and integration of two solid business bases

...................................................................................................................................................................................................................................

@ Restaurant support through IT-based business-support platform (online infrastructure )

@ Restaurant support through 1,000-person support structure (offline infrastructure )

Related
businesses

6.4%

- Promotions : 2.7%

\

Spot
ervices

Oown
restaurant

information
I Promotion fees

. @ Farmers & growers,
Restaurant Gurunavi a Municipalities, J

visit
Food manufacturers

Membership
fees

Sales

JPY36.9bn |

(FY2016)

Promotion support

~ Provide
information

Cumulative retained
services

Search for
information

Internet users J Restaurant promotion services : 90.8%
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1,000-person support structure (offline infrastructure) GURUNAVI

Approach up to 10,000 stores a day

Built close relations with restaurants by multifaced supports
\ ¥ . ‘=

1}

NSV WE

 Providing advice on advertising and promotion and ¢ Paying regular visits to member restaurants to answer
other issues facing member restaurants questions and provide detailed support

Member restaurant sales staff: 500 Visiting staff: 300

5 * Monthly magazine for
- member restaurants
sharing success stories

i y  Gurunavi Journal
&= c al |
= 7 i
i / Z "‘_-_-
" — —— —
* Providing advice to member restaurants in difficulty .
« Call center staff have specific skills related to the * Holding n:jore tha? 3’00f0 lectures annuallyt f‘éf rest:turant
restaurant industry managers and execuitives, focusing on case studies of success
Call center: 150 Gurunavi Academy: 50
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Number of member restaurants

GURUNAVI

® Number of member restaurants(paid) 60,606 at the end of Sep. 2017

up by 994 from the end of Sep. 2016

(Restaurants)

65,000

60,000

55,000

50,000

45,000

40,000

35,000

30,000

25,000

20,000

15,000

10,000

5,000

Great East Japan
Earthquake

39,559
40,984
43.085
43,374
45,548
46,247
47.650
47,893
48,408
49.150
50,646
50,227
50,127
50,210
50,924

(o2 el BN [32] [s2f
Q= OB —I 8 O)
—IM O —I| —ill CO
o] [co] [=®] [=] [e¢f
N N1 N1 N1 AU

™)
™)
(@)
0|
<

49.429
50,758
50,310
50,798
51,365
52,538
52.235
52,148
52,279
53,323
53,263
53.628
54,458
55.894
56,967
58,226
59.612
60,816
60,886
60,770
60,606

Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4/Q1 Q2 Q3 Q4|Q1 Q2 Q3 Q4/Q1 Q2
FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2017
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Changes in number of member restaurants and monthly revenue per restaurant

GURUNAVI

Monthly revenue of
Restaurant Promotion Service
per restaurant

(Index based on JPY21,950 in
Q1 FY2005 as 100)

Increase monthly revenue per restaurant Image depicting change in the medium to long term

- Expand business support services other than promotion
+ The sales promotion service that utilized the information
that the business support tool collected
- Expand paid services on multi-lingual sites
* Results-based commission charging model (multi-lingual, Balanced|growthiwith expansion,
corporate dining, e-commerce, etc.) etc. fot_’.Qlﬁ]meum56(‘[@&@9@0I§ and|
monthly/contractrevenue,
240
220 Q2 FY2015 Q2 FY2016
Q2 FY2014 f ) Increase member restaurants
200 +Member promotion using new services as hooks
Q2 FY2013 Q2 FY2017 (Expand service to help future restaurant
management, business support service, inbound
services etc.)
180 Q2 FY2012 - Expand member plans matched to various industries
- Strengthen regional development, including
Q2 FY2011 Q2 FY2010 collaborations with local governments etc.
160 Q2 FY2009
140 Q2 FY2008
Q2 FY2007
120
Q2 FY2006
100 Q2 FY2005
Q1 FY2005
- /)
l 100 120 140 160 180 200 220 240

Number of Member Restaurants (Index based on 27,050 restaurants in Q1 FY2005 as 100)
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User reach GURUNAVI

[ Unique users per month : 61 million In December 2016; 57 million users in December 2015

= Number of Gurunavi members : 15.36 million  Asof Oct.1, 2017 ; 14.42 million members as of Oct.1, 2016

*Unigue users per month: Based on browser count
*Gurunavi member: An individual who has registered for membership at Gurunavi

Gurunavi members

(million people)
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FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 Y201
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User overview GURUNAVI

User demographics by age User demographics by sex

Unknown, under20,
60and ©-1% 1.0%
above,
7.5%

Source: Gurunavi member data (In Sep. 2017)

There is little gap between men and women among Gurunavi users, and the site is used by persons from a
broad range of age groups.

In addition, the results from a survey conducted by the company show that our users tend to select restaurants
based on the menu and atmosphere, showing a high grade of customers who are not searching for discounts.
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Regional expansion and member restaurants GURUNAVI

21 sales offices that provide services Percentage of member restaurants by region
to local businesses across the country ,
Hokuriku, 3.2%

Okinawa, 1.4%

Head Office
0,
Hokkaido Sales Office Chugoku, 3.3% \\

Sendai Sales Office Touhoku, 3.1%
Ibaraki Sales Office Hokkaido, 3.1% \

Tochigi Sales Office
Chubu, 9.0%

Shikoku, 1.0%

Saitama Sales Office Kyushu, 5.9%

Chiba Sales Office
Yokohama Sales Office
Shizuoka Sales Office
Nagoya Sales Office
Niigata Sales Office
Kanazawa Sales Office
Osaka Sales Office
Kyoto Sales Office
Kobe Sales Office

Kanto, 50.1%

Kansai, 19.9%

Percentage of member restaurants by restaurant type

Fukuoka Sales Office
Kagoshima Sales Office
Okinawa Sales Office

Okayama Sales Office
Hiroshima Sales Office cafes, 2.29  €ntertainments,  jananese-style bar

bars/pubs, 2.5%
et fond. 2,00 \ [/_ Japanese-style bar
ast1ood, 2.U% with Asian/fusion,

— O
restaurantsiz.sty/

Asian/BBQ/Ethnic/

/fusion, 2.8%

Ehime Sales Office 2'2%\ with Western, 0.2%
dining bars/beer 0.1%
Chinese, 5.3%
Japanese,
32.9%

western, 13.8%

Japanese-style bar,
33.7%

(In Sep. 2017)
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Sales and costs & expenses GURUNAVI

(JPY million) (JPY million)
40,000 40,000
Related businesses Cost of sales
Prom otions Advertising and promotion expenses
: 2381
35.000 Spot services 35,000 Other expenses
® Cumulative retained services 201 | TS Business consignment expenses
u Rent expenses
Personnel expenses
30,000 30,000
8,832
25000 25,000
8,626
8,683
7,817
6,114
20,000 20,000 2,773
5,191
5,096 2,363
2,458
5398 o71g 3037 1575
2272
15,000 15,000 ’ 3,989
o7 977 28,883 3,542 2,150 4,185
: 1,393 4,191
4485 *
25,100 1005 4,242 2331 2698
22 490 2662 | 4,003 .
10,000 313 %109 Mo0.4 10,000 1879 1904 -
1218 3769 1471 [pae 1473
A5 i (108
1,326
1283
5,000 5,000 1,058 - AT 9833
e 7438 790 T8 8313 BT T
6,279 g
5,100
4,025
0 0
FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016 FY2007 FY2008 FY2009 FY2010 FY2011 FY2012 FY2013 FY2014 FY2015 FY2016
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Quarterly sales data (consolidated) GURUNAVI

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

Net sales (Unit: million yen) FY2014 | Fy2014 | Fy2014 | Fv2014 | FY2015 | FY2015 | FY2015 | FY2015 | Fy2016 | Fv2016 | Fv2016 | Fv2016 | Fy2017 | Fy2017

Cumulative retained
services

6,674 6,728 6,964 6,909 6,973 7,077 7,344 7487 7,601 7,674 7,880 7,795 7,518 7,346

Spot services b 278 312 682 573 455 492 895 686 487 596 813 741 604 710

Restaurant promotion c=
services a+b

6,953| 7,041 7,647 7,482 7,429 7,569| 8,240 8,173 8,088 8,271 8,693 8,536 8,123 8,056

Promotions d 128 161 177 282 152 213 307 315 155 189 262 399 152 195

Core businesses total

7,082 7,203| 7,824 7,765 7,582 7,783 8,547 8,489| 8,243 8,460, 8,956/ 8,936 8,276/ 8,252

c+d
Related businesses f 566 744 829 620 493 494 632 594 520 508 676 676 515 516
Total eif 7,649 7,947 8,653 8,386 8,075 8,278 9,179 9,083 8,763 8,968 9,633 9,613 8,791| 8,769

Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2

Erizga) FY2014 | Fy2014 | FY2014 | Fv2014 | FY2015 | FY2015 | FY2015 | Fv2015 | Fy2016 | Fv2016 | Fv2016 | Fv2o16 | Fy2017 | Fy2017

Cumulative retained services

vt por romaramampey | h*1| 42,630 42,955| 43,970| 43,216| 43,493| 43,654| 44,368| 44,230| 43,990| 43,420| 43,625| 42,700 41,202 40,352

Restaurant promotion services

Moo o onmaramepty 172 | 44,411| 44,951 48,276| 46,804| 46,335| 46,690| 49,780| 48,283| 46,811| 46,793| 48,126| 46,763| 44,515| 44,253

*1) Cumulative retained services revenue per restaurant (ARPU): h=2/3*a/(jt-1+jt)

*2) Restaurant promotion services revenue per restaurant (ARPU): i=2/3*c/(jt-1+jt)

Number of member restaurants Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
(Unit: restaurants) FY2014 FY2014 FY2014 FY2014 FY2015 FY2015 FY2015 FY2015 FY2016 FY2016 FY2016 FY2016 FY2017 FY2017

Basic paying member
restaurants

52,148| 52,279| 53,323| 53,263| 53,628| 54,458| 55,894| 56,967| 58,226| 59,612| 60,816| 60,886| 60,770 60,606

Non-paying member
restaurants

k 73,795| 74,438 75,531| 77,039| 76,834| 77,287| 77,098| 81,826| 81,529| 83,182| 82,466 87,019| 86,536 86,679
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Historical data (consolidated)

GURUNAVI

(Unit: million yen)

Net sales
Operating income
Ordinary income

Net income

Total assets

Cash and deposits
Liabilities

Net assets

Equity

Earnings per share *1

Dividends per share(JPY) *1

Operating margin(%)

Return on equity (%)

Operating income to total assets(%)
Payout ratio(%)

Shareholders' equity ratio(%)
Number of shares of treasury stock

Number of member restaurants (paid)

FY2007

15,602
2,720
2,742

1,505

10,709
4,371
2,906
7,802

7,791

29.36

55

17.4
211
16.1
18.7
72.8
2,779

43,374

FY2008

20,011
3,913
3,984

2,259

12,929
4,711
3,191
9,738

9,729

44.03

8.5

19.6
25.8
17.9
19.3
75.2
2,779

47,893

FY2009

Consoli
24,175
4,545
4578
2,323

Assets
15,309
5,531
3,895
11,413

11,413

45.20

10

18.8
22.0
16.5
221
74.6
2,779

50,227

FY2010

25,238
3,369
3,406

1,813

FY2011

dated business results

24,302
3,312
3,375

1,909

-Liabilities - Net assets

19,653
10,398
8,519
11,133
11,133
Per share data
35.76
10
Other
13.4
16.1
10.4
28.0
56.7
15,854

48,129

16,951
7,548
4,381

12,569

12,555

39.12

10

13.6
16.1
104
25.6
74.1
1,585,400

48,893

FY2012

27,265
3,116
3,153

1,959

19,103
7,399
5,005

14,098

14,042

40.15

10

114
14.7
10.9
24.9
73.5
1,585,400

50,310

FY2013

30,518
4,147
4,167

2,420

22,071
9,448
5,926

16,145

16,099

49.56

15

13.6
16.1
11.8
30.3
72.9
1,503,649

52,235

FY2014

32,636
5,099
5,127

3,279

23,665
10,492

6,201
17,464

17,427

67.26

28

15.6
19.6
14.3
41.6
73.6
266,059

53,263

FY2015

34,617
6,429
6,492

4,367

27,322
13,131

7,026
20,296

20,266

90.19

38

18.6
23.2
171
421
74.2
216,459

56,967

FY2016

36,979
6,740
6,813

4,799

23,917
7,922
5,878

18,038

18,013

102.25

18.2
25.1
18.7
411
75.3
1,924,559

60,886

*1:Gurunavi implemented a 5-to-1 share split on April 1, 2011 and a 2-to-1 split pn April 1, 2014. Calculated on the assumption that these share split were conductedat the beginning of FY2007(April 1, 2007).
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Company profile as of the end of September 2017

GURUNAVI

Name

Gurunavi, Inc. (stock code: 2440)

Establishment

October 2, 1989 (incorporated) February 29, 2000 (Gurunavi, Inc. established)

Head office

1-2-2, Yurakucho, Chiyoda-ku, Tokyo

Capital

2,334 million yen (Number of shares issued: 48,675,100 shares)

Business description

Provision of internet-based advertising, marketing support and other support services to restaurants

Directors

Representative director & Chairman: Hisao Taki

Representative director & President: Seiichiro Kubo

Directors: Hisao lizuka, Miho Saito, Teruhisa Yamada, Midori Kakiuchi, Kei Nakamori, Naoki Koshikawa,
Megumi Usui, Koichi Tsukihara, Yoichi Minami

Top 10 shareholders

Hisao Taki 26.68%, Japan Trustee Services Bank, Ltd. (trust account) 4.74%,

Japan Traffic Culture Association 3.83%, The Master Trust Bank of Japan, Ltd. (trust account) 2.80%,

Odakyu Electric Railway Co, Ltd. 2.32%, Tokyo Metro Co., Ltd. 2.00%,

State Street Bank and Trust Company 1.90%, Mizuho Trust & Banking Co., Ltd. retirement benefit trust (Keikyu
Corporation account) re-trust trustees, Trust & Custody Services Bank, Ltd. 1.85%, Hiroko Taki 1.74%,

The Master Trust Bank of Japan, Ltd. retirement benefit trust (TOKYU CORPORATION account) 1.44%

*Treasury shares 3.92%

Total Number of shareholders

13,718

Number of total personnel

Non-consolidated: 1,905 Consolidated: 2,198

Consolidated subsidiaries

Gurunavi Promotion Community, Inc. (100%), Gurunavi Shanghai, Inc. (100%)
Gurunavi Research Institute, Inc. (100%), Gurunavi Support Associe, Inc. (100%)
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*
Gurunauvil, Inc.

http://www.gnavi.co.jp/

Gurunavi IR contact information
https://ssl.gnavi.co.jp/company/contact/?page=ir

Disclaimer:

This document is not intended for offering investments in the securities issued by the Company, but for providing information on the results

in the second quarter of the fiscal year ending March 31, 2018. The document has been prepared based on data available at the end of September 2017.
The views and forecasts included in the document reflect judgments of the Company when the document was prepared.

The Company will not guarantee or ensure the accuracy and completeness of the information, which may be changed without prior notice.
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